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Gender & Age
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Marital Status & Gitizenship
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Marital Status Citizenship
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Highest level of education & Employment status

Highest level of education Employment status

NA -
NA -
Pension -
Tertiary education _
(EQF Level 5-8) 43.460%
Not Employed - 7.0%
Upper secondary level
and post-secondary, _
non-tertiary education
(EQF Level 3-4)
Employed -

Below primary level,
primary level and _
lower secodary level education

(EQF Level 0-2) Education and training -
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Monthly Net Household Income Economic situation of the household Economic situation of the household
40.0% - 38 57% Currently In one year
45.33% 53.4%
40.0% -
30.0% -
40% -
30.0% -
22.43%
20.0% - 23.55%
26.4%
20.0% 18.37%
12.19% 12.54% 20% -
10.0% -
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10.0% -
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The Mirke Neighbourhood

The Mirke
Neighbourhood
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Free Associations of the Mirke Neighbourhood — CGategory Overview
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Places, buildings & actors

Associations with specific places, buildings or

actors in the Mirke Neighbourhood

Utopiastadt / Mirker Bahnhof (39.6% of all
associations in this category);
Nordbahntrasse (41.1%); Café Ada; Café
Hutmacher; Freibad Mirke; Bahnhof Blo;
Alte Feuerwache; Friedhofskirche;
Hebebilihne; Autonomes Zentrum; Mirker
Hain; Gathe; Diakoniekirche; Realschule
HelmholtzstraRe; Helmholtz playground;
Schmackes

Urban image & cityscape

Associations that describe the urban image of
the Mirke (e.g. with regard to typical buildings
of the cityscape, greenery, etc.) as well as
associations referring to the typographical
location or the spatial boundaries of the
neighbourhood

* Beautiful old houses and architecture,
Wilhelminian style facades, historic
building stock (58.7%)

* Urban cityscape

* Distinctive aspects or buildings such as:
churches, cemeteries, kiosks, schools, one-
way streets, social housing, amusement
arcades

* Mountainous/hilly, steep paths, narrow
streets, densely populated

* Greenery, nature, gardens

* Nordstadt (separated from the
neighbouring Olberg by the HochstraRe)

* View of the valley; interesting views and
vistas (e.g. through the streets)

Population

Associations with the population and
composition of the Mirke Neighbourhood

Associations highlighting the diversity and
multicultural variety in the neighbourhood
(80.7%)

Young neighbourhood, students

Families
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General positive descriptions of
the Mirke

General positive impressions and descriptions

of the neighbourhood

High quality of life, low-cost housing, low-
cost living

Descriptions of the neighbourhood as:
nice, lively, alternative, cosmopolitan,
creative, hip, worth living in, innovative,
interesting, varied ("there’s something for
everyone"), cheerful, progressive, cosy,
cool, real ("in the thick of life"), friendly,
relaxed, quiet, chilled, fancy, modern,
charming

Further associations and feelings
associated with the Mirke include:
freedom/feeling free, feeling alive, joie de
vivre/zest for life, authenticity, pleasant
atmosphere
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Free Associations of the Mirke Neighbourhood — CGategory Overview
e
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Problems around transport Transport connections and location Current problems, negative Emotional / personal connection to

infrastructure & mobility

Negative associations regarding transport

infrastructure, transport situation and aspects

of mobility

Perceived problems around transport

infrastructure include:

* Lack of parking spaces, difficult parking
situation (84.1%)

* Too many cars and traffic

* Too few cycle paths; poor footpaths

* Broken roads

* Narrow, parked-up streets

* Many commercial parking space users /
trucks

in the city

Positive associations regarding transport
connections and the Mirke’s location in the
city (also compared to oth

er neighbourhoods)

Good transport connections (e.g. bus,
train, car, bicycle) and access to the
Nordbahntrasse

Central, good location, close to the city
Easy to reach; many things can be reached
on foot

changes & concerns

General negative associations with the
neighbourhood; perception of current
problems or negative changes in the

development of the Mirke Neighbourhood, or

future-oriented concerns regarding the

further development of the neighbourhood

Feeling that there is “still a lot to do” and
that “not enough has happened yet”
Perceived gentrification and changes in
the population ("hipsterisation") and in
the neighbourhood (e.g. rising rents,
commercialisation)

The area around the Gathe is perceived
negatively and as unsafe/dangerous

The neighbourhood and the houses are
partly perceived as run-down / neglected
A lack of integration and the perceived
parallel world between German and non-
German speakers is criticised

Other problems: poverty, social inequality,
lack of green spaces, few playgrounds, few
pubs, few shops, shop vacancies, too little
space/too crowded, too many visitors
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the Mirke

Associations that express an emotional or
personal connection to the Mirke (e.g. the
Mirke as home)

e.g. (My) home, childhood, friends, family,
"My" district, “I live there / | have lived
there in the past”, love, pride

10



Free Associations of the Mirke Neighbourhood — CGategory Overview
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Leisure and recreational
offers

Associations with general leisure
activities and recreational
opportunities as well as personal
activities that participants associate
with or do in the Mirke

* Varied sports, leisure and
cultural activities, e.g. art, music,
events, festivals, cycling,
basketball, table tennis,
recreation, relaxing, cafés, bars,
restaurants, pubs, hanging out,
meeting friends, experiencing
new things

Lack of cleanliness Positive development of

the neighbourhood

Living together & citizen
engagement

Positive impression of the
neighbourhood's development to
date or going-forward (incl.
positively perceived projects)

Positive associations with regard to
living together in the
neighbourhood, cooperation and
citizen engagement

Negative associations with lack of
cleanliness in the neighbourhood

* Neighbourhood; community; e Dirt and lack of cleanliness is * Positive perception of change
good living together, criticised, especially dog waste and transformation: atmosphere
cooperation, social cohesion; and rubbish of departure, disruption/game
solidarity, encounters; nice, changer, aspiring,
open and warm people transformation, potential (for

* Much engagement from civil development)
society as well as citizens' * Positively perceived

initiatives development to-date: "a lot has
happened"; many new, good
and interesting projects; ideas

for sustainability
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Noise pollution

Negative associations with noise
pollution in the neighbourhood

Noise pollution from events (e.g.
at Utopiastadt, Hebebilihne) and
from car traffic (especially from
the A46 motorway)

11



° L] ° ° . .
Free Associations of the Mirke Neighbourhood o osdel?
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Free Associations of the Mirke Neighbourhood
e
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Place attachment & General satisfaction with the neighbourhood o osdel?

|

Place attachment Satisfaction with the neighbourhood
5423 ('l like living in the Mirke Neighbourhood')
. 0
60.502%
60% -
40% -
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40% -
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20% -
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Intercultural life, social cohesion & social differences
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Intercultural life in the neighbourhood

51.44%
50.0% -
40.0% -
30.0% -
22.74%
20.0% -
17.56%
10.0% -
4.30% 3.54%
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Social cohesion in the neighbourhood

39.545%

31.340%

11.036% 11.047%
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Social differences among people in the neighbourhood
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31.2%
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Neighbourhood relations & Gompletion of most activities e osde’

Neighbourhood ties
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Completion of most activities and tasks
(e.g. shopping, leisure activities, use of green spaces,
meeting friends and family, visiting cafés/restaurants)

64.820%

NA - 1.51%

60% -

23.03%

| maintain friendships _
with some neighbours

40% -

| know some of the
neighbours a little bit better and we help - 43.0
each other out sometimes

22.106%

20% -

| am acquainted with some
of the neighbours and greet them, =
but otherwise have little contact with them

31.09%

4.937%

2.500% 2.488% 3-148%

| don't know anyone

in the neighbourhood personally - 1.34%
and | don't greet anyone

! ' ' ! ! '
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Satisfaction with living conditions

Cleanliness -

City noise { loudness of the surroundings =

State of the buildings =

Attractiveness of the urban landscape -

Car shanng offering =

Cuality of cycle paths -

Quality of footpaths -

Car parking options -

Bicycle parking options -

Connection to public transport =

Provision of care and old people's facilities =

Pravision of schools and educational institutions =
Provision of childcare facilities =

Café, restaurant & bar offering -

Leisure activities and facilities for children and young people -
Leisure activities and facilities for adults -

Local recreational amenities -

Provision of medical facilities / medical care -

Shopping facilities for medium-term and long-term needs -

Shopping facilities for daily needs =

I!
7

Satisfaction with living conditions
('How satisfied are you with the following living conditions in the Mirke neighbourhood?")

19

e

[==]
=5

Im
=5
[7=]
(+=]
%]
th
L
oa

a2

I |
(53]
EI
(551
[=5]

63

4]
s -
E L
(5]
E
o

& f o A

o Q- -8
*Average rating on a 5-Likert scale from -2 to 2 (-2 = Very dissatisfied to 2 = Very satisfied)
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Choice of living environment

Choice of living environment
Total score (across chosen 7 most important items)
Gardens (for example community gardens, _
allotments. Urban Gardening)

Attractiveness of the urban landscape
(for example squares, streets, (residential) buildings)

Provision of care and old people's facilities -
Proximity to medical facilities / medical care -
Neighbourhood and social environment =

Quiet location / low traffic zones =

Local recreational amenities
(for example green spaces, parks, public squares)

Café, restaurant & bar offering -

Local supply / shopping facilities -

Childcare/educational facilities _
for children (daycare centres, schools)
Attractiveness of the residential environment
for children and young people =
(for example provision of leisure activities and facilities)

Provision of leisure activities and facilities for adults =
Availability of co-working spaces =

Praximity to place of work or education
(for yourself or other household members)

Car sharing offering -

Charging infrastructure for electronic vehicles =
Bicycle parking options =

Car parking options =

Connection to public transport =

0 1 2

ad =

o o
e o sde

*Average total score (assigned based on the number of times an aspect was selected among the seven most
important factors when choosing one’s living environment and its rank);

Question text: “We would now like to know which factors are important to you personally. Imagine that you
were to move home now: Which factors would be most important to you when choosing your living
environment? Please select a maximum of 7 aspects and number them in order of importance.”
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Choice of living enviro

nment

MNA -
Car sharing offering -

Charging infrastructure for electronic vehicles =

Childcare/educational facilties _
for children (daycare centres, schools)

Proximity to medical facilities / medical care -

Gardens (for example community gardens, _
allotments, Urban Gardening)

Provision of leisure activities and facilities for adults -
Bicycle parking options =

Café, restaurant & bar offering =

Aftractiveness of the residential environment
for children and young people -
(for example provision of leisure activities and facilities)

Local supply / shopping facilities -

Attractiveness of the urban landscape _
(for example sguares, streets, (residential) buildings)

Local recreational amenities  _
(for example green spaces. parks, public squares)

Quiet location / low traffic zones -

Proximity to place of work or education _
(for yourself or other household members)

Car parking options =

Meighbourhood and social environment -

Choice of Living Environment
Mast Important Factor

4.771%

I 0.286%

2.018%

—
o o
2 32
g g
=

1.314%

3.927%
2.665%

3.442%

2.562%

6.825%

5.666%

8.349%
5.531%

6.579%

15.188%

9.947%

Connection to pUbrlC lranSpDI't ’ _ 20‘17.
o\ el o e e
o o o
o® o & & &
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Choice of living environment
e

MA -

Gardens (for example community gardens, _
allotments, Urban Gardening)

Attractiveness of the urban landscape  _
(for example sguares, streets, (residential) buildings)

Proximity to medical facilities / medical care =
MNeighbourhood and social environment =

Quiet location / low traffic zones -

Local recreational amenities _
(for example green spaces, parks, public sguares)

Cafe, restaurant & bar offering -

Local supply / shopping facilities =
Childcare/educational facilities _
for children (daycare centres, schools)
Attractiveness of the residential environment

for children and young people -
(for example provision of leisure activities and facilities)

Provision of leisure activities and facilities for adults =

Proximity to place of work or education _
(for yourself or other household members)

Car shanng offering -

Charging infrastructure for electronic vehicles =
Bicycle parking options -

Car parking options -

Connection to public transport =

Choice of living environment
Second most important factor

4.7705%
1.0897%
4.5038%
0.8635%
8.2169%
9.9712%
6.4505%
8.4207%

4.5079%
7.7319%
5.0275%

1.5364%

1.9489%
5.1295%
7.5668%
6.1677%

‘a

12.6:
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mobility

®
Mobility
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Driver's license
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Driver's license
Total number of people in household (Self included)

42.565%
Weighted Mean: 1.37
40.0% - 39.525% Weighted Median: 1
30.0% -
20.0%-

10.0%- " 8.590%

8.111%

80% -

60% -

40% -

20% -

0% -

22%

Driver's license
Self

77%

1.109% ! '
0.0% I 0.045% 0.055%
. o =
] ' ' [ [ [ [ O‘x\(;‘be‘ 0‘3\(;@0 e?
P F &
Q N €V -] b A V\‘?_ A &
> 32
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GCarsharing Membership & Access to a car de?'?
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Carsharing Membership Access to a car (including carsharing)
60% (As a driver or passenger)
60% - 46.8%
40.0% -
40% =
30.0% -
27.5%
25% 20.0% -
20% - 13.8%
11.9%
14% 10.0% -
0.0%-
O%‘ 1 1 ] [
' ' " \(‘b\\ 6\0@ _\6\?) e‘?‘
*® —k‘z’% Ny ‘\6& {Qe','-‘\ {\@\
< ®
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Vehicles in the household & Type of propulsion e osde
Vehicles in Household Types of Vehicle Propulsion
66.94
o - -
Mumber of Vehicles 40% -
B
| K
2
B 25.6
. 4 ormore
20% -
- l .
0.2
0% -
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Usage of different means of transport — Gar & Garsharing
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NA -

daily or almost daily -

Several times a week -

once or several times a month =

Less frequently than monthly -

Never -

Usage of Car/Motorbike/Moped - Currently

8.1%

o\ S o\

S
S o o

Usage of Carsharing - Currently

NA - 10.15%
daily or almost daily - 0.97%
Several times a week - 1.63%
once or several times a month = 9.41%

4.12%

Less frequently than monthly -

Never -

S ,,6’\" @“\“
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Usage of different means of transport — Bicycle &
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Public transport

Usage of Bicycle/E-Bike/E-Scooter - Currently

NA -

daily or almost daily -

Several times a week =

once or several times a month - 17.2%

Less frequently than monthly =

Never -

Do
2

)

2,

Usage of Public Transport - Currently

NA -

daily or almost daily =

Several times a week -

once or several times a month - 18.07%

Less frequently than monthly -

Never -

do de Sl de oo
: S S S S

%
s
%,
7.
)
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Usage of different means of fransport — Journeys on foot : : sde?

Journeys Exclusively on Foot - Currently

NA - 3.352%

40.8¢

daily or almost daily =

40.061%

Several times a week -

once or several times a month - 10.863%
Less frequently than monthly = 2.396%
Never - 2.439%
y | ) | )
o oo oo o\e oo
S S S S S
- O ,]/Q er §!
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Usage of different means of transport — Before Gorona & Gurrently

Usage of Car/Motorbike/Moped - Before Corona Pandemic Usage of Car/Motorbike/Moped - Currently

Infrequently -

&

Usage of Carsharing - Before Corona Pandemic Usage of Carsharing - Currently

Infrequently -

Usage of Bicycle/E-Bike/E-Scooter - Before Corona Pandemic Usage of Bicycle/E-Bike/E-Scooter - Currently

NA-

Often -

Infrequently - 76% 69%

&° & &° & o°

s &°

IS

3
%
&, -

. . - . . *The graphs on this slide represent only those survey participants who indicated that
Solar Decathlon Europe 21/22 goes urban! e Bergische Universitat Wuppertal e Urban Research e Mirke Neighbourhood Survey | @ 06/01/22 there was a difference in their mobility behaviour before Corona and currently (N=110).
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Usage of different means of transport - Before Gorona & Gurrently

Usage of Public Transport - Before Corona Pandemic Usage of Public Transport - Currently

Often - 74%

nirequently-

61%

Journeys Exclusively on Foot - Before Corona Pandemic Journeys Exclusively on Foot - Currently

NA-
Often - 83%

92.5%

Infrequently -

*The graphs on this slide represent only those survey participants who indicated that
there was a difference in their mobility behaviour before Corona and currently (N=110).
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housing & living
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Duration of residency de'?
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Duration of residency Duration of residency Duration of residency
in current flat / house in the Mirke Neighbourhood in Wuppertal
30% - 30% - 30% - 29.51%
22.85%
20.949% 20.864%
20% - 20% - 19.68% 19.39% 20% -
17.327% 16.90%
15.91%
) 13.70%
£ 12.83%
11.495% 11.509%
10.44%
10% - e 10% - 10% -
7.64%
6.38%
5.705%
4.54%
3.55%
2.214% 2.04%
1.00%
o%- 0%- o - IR
5 & o & & & & el 5 & & o & < & C 'S & % & & & & sl
,\\ _E"b q:\@'b‘ g\@fb& qu\eé %‘\ij Q;)?._'«)$ x*@"b = ,\\ A@"b ﬂﬁ@’t“ » \\e.'é o .\efb& o .\2.'5\ 5 _\a’bk . _\e;é > ,\\_xz(b o _%e.'b& R .\efé o _\e.@s o A@{b o 4\z.« . _\e,'b\ =
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Living situation & Number of rooms

e o sde

21»22

Living Situation

I live in a...
80.88%
80% -
60% -
40% =
20% -
16.45%
1.26% 0.87% 0.54%
0% -
afet 0(;\.\9\6?3\ Qus® 00‘-“5\663 Dl
Reﬂ\e o\N“B(AO i) p‘af“ed“ o wne“o “0\.\5

30% -

20% -

10% -

0%~

9.90%

Number of rooms (in flats only)
(Not including the kitchen, bathroom, hallway, storage room, boiler room)

37.80%

26.60%

18.38%

3.05%

1.5-2 2.5-3 3.5-4 4.5-5 6+

2.72%

e
m—

NA
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Household size

e o sde

21»22

Total household size

40.22%
40.0% -
37.82%
30.0% -
20.0% -
14.35%
10.0% -
3.39%
0.36%
000/0 - I
1l 2I 3l 4.I 5I

Weighted Mean: 1.84
Weighted Median: 2

3.25%
|
6+l NAI

Number of people 65 or older

86.5%

T5% -

50% -

25% -

9.8%

3.5%

0.1%

0% -

75%-

50% -

25% -

0% -

Number of children

88.81%

6.28%

4.43%
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Living constellation

Housing constellation
('In which constellation do you live?")

]
-

2.50%

With Kids =
P . . 0.06%
Community living with Relatives and Kids -

0.06%
With Relatives. Partner and Kids -

. . Ya
With Relatives =
_H%

9.17%

Community living =

With Fartner and Kids -

With Partner -

Alone =
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Satisfaction with living situation
e

Satisfaction with living situation
Currently
40.0% - 37.98% 28 56%
30.0% -
20.0% - 18.42%
10.0% -
_ : 1.09%
0.0% - |
&
o ity 3
8% ﬁﬁ’ & @53}\ & & &
-4 o) A
A S A
&

o O
e e sde
Satisfaction with living space
Currently
55.675%
40% -
28.579%
20% -
10.917%
e 2171%
0% I
o
é@} é"é @\\ \'i'?"fia
¥ S 55
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Role of Gorona in housing choices de?'?
® o 5de
|
Moved home since Corona Corona central to decision to move
80% -
76% 81.4%
80% -
60% -
60% -
20% - 40% -
20% -
20% - 19%
5% 0%-
1 1 5 \\D \_Legq ev_
® & < XUy
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L] ° ° . .
Role of Gorona in housing choices de?'?
® o 5de
Plans to move Corona central reason for plans to move
65%
42.3%
60% -
40.0% -
s0.0%7 27.9%
40% =
21.7%
20.0% -
27%
20% -
10.0% = 8.1%
8%
0.0% -
L] 1] ] L] DOA ]
a:_, @Q‘D Ll Ll Ll
(\'é\% ‘\Q\c}e’@ v’s\e\'é\ ® “’-’&‘\
(\00 (90 0&@000 ‘9‘\é@Q N © o2 &
NG N 4% 4%
<o Q {@Z\@o 00(\ 4\6\
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Preferred living situation

21-22
e o sde

Preferred living situation (Overview)

MA -

I would rather maowve - 33.9%

| 'would rather _
stay in this flat.

30.0% 40.0%

20.0%

0.0% 10.0%

43.4%

50.0%

MA -

| 'would rather move
to avillage or -
to the countryside

| would rather move _
to a smaller town

| would rather move _
to a city of the same size

| would rather move _
to a bigger city

| 'would rather move
to another neighbourhood -
in Wuppertal

| would rather move
to another flat in the -
same neighbourhood

| would rather stay _
in this flat.

0.0% 10.0%

Preferred living situation (Detailed)

22.76%

5.39%

I 2.38%

0.26%

I2_1T%

8.70%

14.96%

4337

30.0% 40.0%

20.0%

Solar Decathlon Europe 21/22 goes urban! e Bergische Universitat Wuppertal e Urban Research e Mirke Neighbourhood Survey | @ 06/01/22 38




Choice of living space

Good energetic condition of the building -

Good furnishings / renovation condition of _
the flat (for example ready for immediate cccupancy)

Existing guest room =

Separate study -

Mumber of rooms -

Advantagecus floor plan / room layout -

Balcony or terrace =

Accessibility (for example housing _
suitable for the elderly or the disabled)

Access to shared spaces _
{for example garden) or own garden

Good resident community in the building =
Parking space for bicycle / e-bike -
Parking space for the car=

Suitable flat size -

Important Factors when Choosing a Living Space

Total score (across chosen 7 most important items)

=]

|-
o
[=7]

|
=

|.L
-
P

%

'S-"g
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*Average total score (assigned
based on the number of times an
aspect was selected as one of the
seven most important factors
when choosing one’s living
environment and its rank);
Question text: ,We would like to
know which factors are
important to you personally
when it comes to your living
space (aside from the
rental/purchase budget).
Imagine again that you were to
move home now: Which factors
would be most important to you
when choosing your living
space?”
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Choice of living space

o o 0
e o sde

MA =
Separate study -

5ood energetic condition of the building -

Accessibility (for example housing _
suitable for the eldarly or the disablad)

Farking space for bicycle / e-bike -

Mumber of rooms =

Good furnishings / renovation condition of the _
flat (for example ready for immediate occupancy)

Parking space for the car -

Access to shared _
spaces (for example garden) or own garden

Advantageous floor plan / room layout -

Good resident community _
in the building

Balcony or terrace -

Suitable flat size =

g* $° S

Choice of Living Space
Most important factor

6.39%

|0.14%

B 4%
B 137%

10.16%
16.19%
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Choice of living space

Choice of Living Space

Second most important factor

NA - 6.445%

Accessibility (for example housing suitable _ o
for the elderly or the disabled) - 1.432%
Separate study = - 1.278%

Good furnishings / renovation condition of the flat _
{for example ready for immediate occupancy)

3.383%

6.367%

Good energetic condition of the building -

3.368%

Parking space for bicycle / e-bike -

Parking space for the car -

6.563%

Mumber of rooms -

Access to shared spaces _
(for example garden) or own garden

9.600%

11.394%

Advantageous floor plan / room layout =

12.251%

Good resident community in the building -

13.310%

Suitable flat size =

Balcony or terrace -

—
o
oo

' " i
e e oo

%,
o
a9
o
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areas of life

Areas of life
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Changes due to Gorona - Areas of life
e —

Changes due to Corona - Neighbourhood
(for example neighbourhood contacts, conflicts in the neighbourhood, solidarity)

50.0% -
40.0%
40.0% -
30.0% -
22 3%
20.0% -
15.7%
10.2%
10.0% -
6.8%
4.5%
0.5%
00 - —
o b 3
\‘\éA & \_@-;\ @Cb If;cf' %'%_@‘ &
P & & 5 & S {39 -
roN= by Qo ) ach o Es -
o i V¥ 2 kL .
czﬁe § ‘\zﬁ” Q@\\é Q@% ’}\“‘-@ A
=) o 5
&

Changes due to Corona - Living and housing
(for example moving home, conversion or renovation, changes in the use of living space)

50.0% -

47 81%

40.0% -

30.0%-

20.0% -
17.86%

12.72%

11.11%
10.0% -

5.39%
4.62%
0.49%
§ o . B 3]
\‘\@ o -@;\'\@q & 3'%‘@ &
P & N 2 TP <&
W F 5 Sl A POLC R &
s o NS 5 Y R
F°F = &g i§ S
& ‘\gt? A oF & =
&
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Changes due to Corona - Mobility

(for example changed commuting route, use of public transport)

50.1%
50.0% -
40.0% -
30.0% -
20.0%-
14.0%
12.5%
11.2%
10.0% -
7.3%
1.9%
. R
y 4
,g;‘@\ < Faxr & e &
b 5@ &F & S $
&g & 2 é‘\- ) o g o -
s Ey e ) PR 5 &
5 3 &F 3 &%8° &
23 t\z@ }S\\.\@ Q@ s =5
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Changes due to Gorona - Areas of life
e —

Changes due to Corona - Work Changes due to Corona - Leisure Changes due to Corona - Shopping
(for example home office, short-time working / furlough, job search) (For example hobbies, spending time in nature, visiting leisure facilities) (For example, online shopping, local shopping, etc.)
30%- 30% - 31.6%
30%-
26.29%
26.7%
22.99%
20% - 20% - 19.71%  19.55%
18.17% 18.32% AT 20%-
15.73% 17.0%
14.2%
10.25%
10% - 10% -
9.00% 8.90% 10% -
7.16%
5.0%
3.17%
2.24% 2.0%
& P - o5 b F F - - o5 > 2 b - b A
S o $@%@¢ & & $ N o a\‘%@ 5 c*f § @é}ﬁ\ e 25 & 55 ¢
O N SR 3 $OF & & NG W S 5 O & & S 3 & d O &° 3
d?@ @e. of b & @g@q. c\é @“%t? N‘é PSS @é. & ' & c@ @‘\_\'\ %_\%. &,\\ éﬁ K - \c\%\ 5 & =
& ‘\z-‘? Qi\\‘a Q< o < & Y\z‘? Qq;v‘zg Qc%' o = /)jsé @ &C?‘ Qi\\@ S & <F
Qéh. Qq&. q’ﬁ
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Work - Home Office o osde
-
Possibility to Work from Home Home Office - Actual Frequency Home Office - Preferred Frequency
(From a technical and organisational perspective, is it in principle possible 73.38% 73.38%

for you to carry out your work activity outside your place of work
(i.e. outside your company, organisation, etc.)?)

46.6%

40.0% -

60% -

60% -

30.0% -
40% - 40% -
20.0% -
14.7%
11.1% B 20% 20%-
10.0% - 8.2% ,
N 10.99% 10.39%
6.55% 6.26%
4.56% I
e B e 0
0.0% -
. N 0%-
N \* Q*Qo ®\* 1 1 i 1 1 1 1 1 1 1 I [
& c‘)\@q} & ®°\\* &
N A 9
© e°‘o &@Q & A&P o qu\" <§\o «\e S° & rﬁ\" r@‘“’ <§\e ,\\e 3° &
<% & & & & N & & N & &
& ¥ W © & W ¥ ¥ W
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attitudes & behaviour

Attitudes &
Behaviour
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Envi tal &S ffici ¢ o 2122
nvironmenral awareness pace surriciency d
® o s5de
|
Enviromental Awareness Importance of space sufficiency
43.6% ('Reducing the size of one's own living space is an important contribution to climate
gEa protection and should be more widely recognised.")
30% - 29.44%
40.0% -
36.8%
S0.0% 20.60%
20% -
18.44%
20.0% -
11.72%
14.3%
10% - 10.03% 9.77%
10.0% -

S
& » @
°&Q’¢' S @G&a OQ’\(\Z
O < G O &
&2 e & 3
< < &

0% -
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Importance of renovation & Renovation preference o osde
-
Importance of Renovation Renovation preference
(‘A climate-neutral building stock is important in order to reach ('l want my flat/house to be refurbished.")
the national climate goals.")
27.97% 27.76%

40.0% -

38.9%

30.0% -

27.2%

20.0% -

11.4%

10.0% -

6.7%

0.3%
0.0% -
| | . \ \
&
)
2 2
& & @ )

) %@%‘ S éb (éQ) N
& ¥ o< d \*\(b

S & & g )

& @ 57 <® o
) o é,‘\%@

15.5%

Xr

20% -

10% -

7.04%

0% -

7.93%

16.59%

12.71%

Ny
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